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$1B+ Chain Summary

Industry Economic Benchmarks

Nominal GDP Growth ©

Real GDP Growth®

CPI Change - Limited Service Restaurants

CPI Change - Full Service Restaurants

CPI Change - Food at Home

Note: Segment averageshave been restated to reflect a weighted average by total chain system-wide sales regardless of whether the data represents system-wide
or company only same store sales results. This change affects the casual, family, chicken, pizza and sandwich segments.

(1) System-wide sales are in $ thousands.

(2) Same store sales represent either system-wide "S" or company only "C".

(3) Reflects an estimate for annual same store sales based on an average of the four calendar quarters during the period.

(4) Represents the change in average annual sales volumes per unit as concept does not report actual same store sales.

(5) Arby's results reflect North American operations for the entire period, while Wendy's are based on North American operations after 2008 and U.S. operations
before that.

(6) Percent change from prior year period.

(7) Highlighted results are RR estimates.
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Quarterly $1B+ Chains Same Store Sales Performance vs. Economy
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Annual $1B+ Chains Same Store Sales Performance vs. Economy
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Quarterly $1B+ Chains Same Store Sales Segment Comparison
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(1) Includes all QSR types
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